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This research was conducted to understand the key 
motivators and touchpoints driving the purchase of home 
audio products among recent U.S. adult buyers. Specific 
questions include:

• What is the key motivator/trigger that warrants a home audio product 

(i.e., home theater system, home audio components, stereo system, 

soundbar or wireless/wired multiroom speakers) purchase?

• How do recent buyers research, discover and shop for home audio 

products?

• What factors and features do recent buyers prioritize in their home 

audio product purchases?

• What are the distribution channels where home audio products are 

ultimately purchased?

• What are the areas of opportunity pertaining to home audio products?

Objectives
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Home Audio Product Segment
Sample 

Size
MOE

Soundbar n=300 ± 3%

Multiroom Speakers n=300 ± 3%

Home Theater (HT) 
Component

n=300 ± 3%

Home Theater (HT) 
System

n=300 ± 3%

Stereo System n=300 ± 3%

5

CTA's Home Audio Market: A Customer’s Journey was administered as an online 
survey between May 23 and June 15, 2024. A total of 1500 consumers who met 
the following criteria completed the survey: 

• U.S. adult resident (age 18-plus) 
• Purchased a home audio product (shown on the right) in the past 12 months
• Had purchase influence in their home audio product

See the table to the right for sample size and Margin of Error (MOE) at 95% 
confidence by home audio segment. 

The Consumer Technology Association (CTA)® designed this study in its entirety 
and is responsible for all content contained in this report.

CTA is a member of the Insights Association and adheres to the research and 
analysis guidelines set forth in the Insights Association Code of Standards and 
Ethics.

Methodology

Sample Frame

Please note: Throughout this report, “recent buyer” refers to U.S. adult consumers who purchased a home 
audio product or equipment within the last 12 months, unless otherwise specified.

See next page for expanded definitions and images shown to survey 

respondents.

Recent buyers of more than one home audio product were assigned 
to a segment based on least filled quota.
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Home Audio Product Categories: Definitions & Images
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Front. Yamaha - YHT-5960 Premium All-in-One Home Theater System with 8K HDMI and Wi-Fi - Black.

Sony 5.2-Channel 4K 3D A/V Bluetooth Surround Sound Multimedia Home Theater System

A complete home theater (or HT) audio system, comprising all of the 
following purchased together: 1) receiver/amplifier; 2) speaker(s) 
with discrete channels (e.g., front, rear or side); and 3) subwoofer

Front. Denon - AVR-S970H 90W 7 Ch Bluetooth Capable HDR Compatible with HEOS and Dolby Atmos 8K Ultra HD AV Home Theater Receiver - Black. Front. Klipsch - Reference Series 4" 100-Watt Passive 2-Way Height Channel Speakers (Pair) - Black.

Zoom in on Front. MartinLogan - Motion XT F100 3-Way Floorstanding 
Speaker with 6.5” Midrange and Triple 6.5” Bass Drivers (Each) - Gloss 
Black.

Receiver/amplifier Subwoofer Speakers

Individual home theater (or HT) audio components, such as a 
receiver/amplifier, speaker(s) or subwoofer

Zoom in on Front. Edifier - R1280DBs Powered Bluetooth Computer Speakers, Bookshelf Speakers - 42W RMS - Soundfield Spacializer - Studio Monitors - Black.

Zoom out on Front. Sharp - 5-Disc Micro System - Black.

Zoom out on Angle. Yamaha - 2.1-Channel Soundbar with Built-in Subwoofer - Black.

Google GA01586-US Nest Audio Smart Speaker with Assistant Voice Control in Charcoal

A black speaker with a white background

Description automatically generated

Two-channel stereo system

Soundbar (may include a 
separate subwoofer and/or 
side-/rear-channel speakers)

Wired or wireless home 
speaker(s) capable of 
multiroom audio

The following definitions and images were shown to all survey participants:

https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6464/6464936_sd.jpg;maxHeight=640;maxWidth=550
https://m.media-amazon.com/images/I/81B-OElKNRL.jpg
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6519/6519391_sd.jpg;maxHeight=640;maxWidth=550
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6477/6477906_sd.jpg;maxHeight=2000;maxWidth=2000
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6501/6501477ld.jpg;maxHeight=2000;maxWidth=2000
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6531/6531260_sd.jpg;maxHeight=2000;maxWidth=2000
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6506/6506622_sd.jpg;maxHeight=2000;maxWidth=2000
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/5937/5937003_sd.jpg;maxHeight=2000;maxWidth=2000
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6535/6535893cv11d.jpg;maxHeight=2000;maxWidth=2000
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6416/6416784_sd.jpg;maxHeight=2000;maxWidth=2000
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6423/6423534_rd.jpg;maxHeight=2000;maxWidth=2000
https://mobileimages.lowes.com/productimages/02a20246-1c34-4095-b28f-41de6b77a1b5/16493122.jpg?size=pdhism
https://pisces.bbystatic.com/image2/BestBuy_US/images/products/6535/6535189_sd.jpg;maxHeight=640;maxWidth=550
https://encrypted-tbn0.gstatic.com/shopping?q=tbn:ANd9GcSD9cfj2uYSQAWOXcvZSISi_zzEUBRvNX5jstB0uGgMR7OZlueDjz7kKUT-qk7NLZmPvMzz88scWKRnCnbOLcOMsKJABxJ_YXdEWcfVaMwxn81vd8VSWtOcJC3b
https://encrypted-tbn1.gstatic.com/shopping?q=tbn:ANd9GcTBcxlIsOfgR4qpwwzV0L9glAWUjsdv_MBblNC1XBWFsW3754BW2vXgQv4cyd-rn7FJds-WU9gn9s09knKuXB7L5la4SmTbPk-LhBpcaSHgu5bE3r6rl0nZZBE
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Key Findings Among Recent Home Audio Purchasers 

9

In-person shopping plays a 
significant role for home 
audio product purchases.

Thirty-six percent of recent buyers  
were unaware of the home audio 
product category they ultimately 
purchased, showing the importance    
of the research and shopping phases 
within the purchase journey.

• Recent buyers shop and research 
both online and in-person. However, 
66% opt to buy in-person, most 
commonly at national electronics 
chains or mass merchants.

• The top drivers for selecting where 
to purchase home audio products is 
price, followed by product selection 
and retailer reputation.

Sound quality and cost 
matter most in home audio 
product purchase decisions. 

Beyond these factors, wireless 
connectivity, brand reputation and 
ease of use weigh into purchase of 
home audio products.

• Roughly 70% of recent buyers 
make a purchase within a month of 
initially thinking about it.

• The vast majority buy new home 
audio products; very few buy 
refurbished or used. On average, 
buyers spend $1200 for a home 
theater system, $600 to $700 for 
home theater components or 
stereo system, and $300 to $400 
for a soundbar or multiroom 
speakers.

There are many touchpoints 
for opportunities to influence 
home audio buyers.

• Point-of-Purchase: Whether in-
store or online, capturing a sale 
when consumers are purchasing a 
TV is a key trigger for home audio.

• Paid search: Internet searches 
are a starting point for many and 
the most used research tool.

• Product review videos: Trusted 
and thorough review content can 
address a buyer’s wants/needs 
early in the journey.

• In-store displays/demos: Physical 
interactions can enhance product 
evaluation decisions in the 
moment.

A desire to upgrade the 
sound experience to better 
enjoy content triggers home 
audio product purchases.

Additionally, many recent buyers 
indicate they want to be immersed in 
the sound; specifically, to feel like 
they’re in the content with sound all 
around. Dissatisfaction with a new 
TV’s speakers is also a top trigger to 
buy a home audio product. 

• Movies and TV shows are the 
primary types of content used 
with home audio products. 
Gaming presents another use case 
for upgrading the sound 
experience.

• Music streamed through Wi-Fi or 
Bluetooth is also key content used 
with home audio products.
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U.S. Home Audio Market

Purchased in Past 
12 Months

28%

73M adults

Owned More Than 12 Months

46%

119M adults
10%

25M 
adults

Prospective 
First-Time 
Buyers

Non-
Owners

17%

43M 
adults

Total Owners

74%, 193M adults

Based on U.S. Census Bureau’s 2022 American Community Survey 1-Year Estimates

Ownership of home audio products is 
broad-based, encompassing the vast 
majority (74%) of U.S. adults.

• Soundbars are the most owned home audio product among U.S. 
adults (51%), followed by home theater components (46%) and 
multiroom speakers (43%).

• 28% of U.S. adults have purchased a home audio product in the 
past 12 months, with soundbars and multiroom speakers 
topping the list.

• 40% of U.S. adults plan to buy a home audio product in the next 
12 months.

• Among those U.S. adults planning to purchase a home audio 
product in the next 12 months, one-quarter (25 million) will be 
buying for the first time – demonstrating the importance of 
audio in the home today.

8

For the First Time

Total Market

https://data.census.gov/table?q=DP05
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Home Audio Product Journey Overview
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Triggers

Research & 
Shopping

Purchase

Installation

Completion

Want to better enjoy the content 
I watch or listen to: 37%

Bought a new TV & wanted home 
audio product with it: 30%

Want an immersive sound 
experience in my home: 29%

Internet search: 49%
People I know: 33%
Review videos: 32%

In-Person
National electronics chain: 54%

Mass merchant: 51%
Online

Online-only merchant: 37%
Mass merchant website: 33%

Research

Shopping

In-Person
National electronics chain: 

28%
Mass merchant store:

22%

DIY
HT systems, 

HT components, 
stereo systems: 

69-74%
Soundbars, 

multiroom speakers: 
84-90%

Audio product setup not 
yet complete: 73%

On average, completion 
expected in 1.1 years

Uses
In place of my TV's 

speakers: 58%
Streaming music via 

Bluetooth: 47%

Top Content
HT system & soundbar: 

Movies & TV
HT components, stereo 
systems & multiroom 

speakers: 
Music

Satisfied with overall 
experience and wouldn’t 

change anything:
 75%

Top Responses Among All Recent Home 
Audio Product Purchasers 
(average taken across all groups)

Decision Factors
Sound quality: 52%

Cost: 49%

Use & 
Reflection

Base: Past 12-month [audio product] purchasers (n=1500 [300 across 5 discrete home audio product groups]) *See appendix for journeys by product segment.
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Eight triggers lead to home audio product purchases
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Wanting to better enjoy content and wanting an immersive sound experience are among the top triggers across all groups, but other 
triggers vary slightly by type of product ultimately purchased.

Q. Which of the following were reasons you started thinking about buying a […]? Select all that apply. Base: Past 12-month [audio product] purchasers (n=300/group) 

Top Triggers to Start to Consider Buying a Home Audio Product (%)

Multiroom SpeakersSoundbar HT Component HT System Stereo System

To better enjoy content 3737 41 3538

To accompany a new TV 303036 3433

Poor TV speaker quality 2927 25 3130

For immersive sound 
experience

2929 26 3332

To upgrade an existing 
product

2725 25 3126

To play throughout whole 
room

2519 22 2524

Saw a great deal/promotion 2419 21 2421

For a cinema experience 2621 25 2626

CompletionUseInstallationPurchaseResearchTriggers
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Most buyers make their purchase decision in less than one month
Between 7% and 14% buy within 24 hours, indicating a possible point-of-purchase decision – perhaps while buying a TV or when a 
discount is time-sensitive. Although time to make a purchase is similar regardless of which type of home audio product is chosen, 
buyers ages 54 and younger are significantly more likely to purchase sooner than those 55 and above.

Q. How much time passed from the time you initially started thinking about buying […] until the time you actually purchased it? Base: Past 12-month [audio product] purchasers (n=300/group) 

Within 24 hours 24 hours to less than 1 week 1 week to less than 1 month 1 month to less than 3 months More than 3 months

Time From Initial Thought to Purchase (%)

3+1-3

HT SystemHT Component Stereo SystemSoundbar Multiroom Speakers

32

CompletionUseInstallationPurchaseResearchTriggers

73% of buyers who were the 
sole or primary decision-maker 
made purchases within 
one month compared to just 
55% of those who shared their 
decision-making 
responsibilities with others.
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About CTA Research 
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CTAquantifies the size and momentum of

the industry through a variety of reports,

tracking sales volume and revenues for

hundreds of tech products. Our reports

include one- and five-year forecasts, and 

monthly forecast reports for select 

hardware categories. For more 

information, contact Rick Kowalski: 

rkowalski@CTA.tech.

CTAMarket Research publishes consumer

technology studies addressing the U.S.

and international markets using the full

spectrum of quantitative and qualitative 

techniques. Topics range from the 

emerging technologies to in-depth 

examinations of consumer behavior 

related to tech. For more information, 

contact Jessica Boothe: 

jboothe@CTA.tech.

CTA's Thematic Programs team provides

qualitative insights and subject matter

expertise on the overarching themes and

trends in innovation that shape and define

the technology industry. CTA partners with

Nasdaq in the development, maintenance

and licensing of thematic stock indexes. For 

more information on the indexes or the 

latest innovation trends, contact Brian 

Comiskey: bcomiskey@CTA.tech.

CTA’s dedicated staff of experienced, 

professional librarians is one of the premier

sources for industry information. The

Research Library is a key CTA member

resource, working with you on the most

challenging requests on every imaginable

topic on the industry.

Contact CTA’s research librarians: 

info@CTA.tech.

Forecasts
Research 
Studies

Research 
Library

Thematic 
Programs

mailto:rkowalski@CTA.tech
mailto:jboothe@CTA.tech
mailto:bcomiskey@CTA.tech
mailto:info@CTA.tech
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Contact Us

Contact Us With Questions

Consumer Technology Association 
Market Research Department 
1919 South Eads Street
Arlington, VA 22202
703-907-7763
research@CTA.tech
www.CTA.tech/Research

For Other CTA Topics:

Membership Information: 703-907-7600

CTA Research Library: info@CTA.tech

CTA Market Research: research@CTA.tech

CES: 703-907-7600 or visit CES.tech

Visit the CTA website at CTA.techFor Press Inquiries
Jim Fellinger 703-907-4323 
Jfellinger@CTA.tech

mailto:research@CTA.tech
https://www.cta.tech/Research
mailto:info@CTA.tech
mailto:research@CTA.tech
https://ces.tech/
https://cta.tech/
mailto:Jfellinger@cta.tech
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When referencing information from this report, please credit “Home Audio Market: A Customer’s Journey, 
© 2024 Consumer Technology Association.”

Requests to reproduce this document, in whole or in part, may be sent to research@CTA.tech or made by calling 
1-866-858-1555 or 703-907-7600.

Any general questions should be directed to research@CTA.tech.

67

mailto:research@CTA.tech
mailto:research@CTA.tech
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